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Question  Average Response % Change

Understanding of electrification benefits and opportunities BEFORE the assessment 2.8 

+61%Understanding of electrification benefits and opportunities AFTER the assessment 4.5

Understanding of heat pump systems and their benefits BEFORE the assessment 2.7 

+68%Understanding of heat pump systems and their benefits AFTER the assessment 4.5 

The Settlement Targeted Electrification Pilot (STEP) is a pilot that tests various approaches to education and incentives 
that could encourage the adoption of electrical home heating equipment and appliances”



Overall NPS: 67
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Needs Improvement Good Great Excellent
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